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Who s Harry Slyles?

e English singer, songwriter, actor

e Initially discovered on The X Factor (2010)

e Rose to fame in One Direction — launched
solo career in 2017

 Now a global cultural icon known for
authenticity, fashion, and progressive image

e Brand: kindness, individuality, artistic
credibility, mystique

INITIALLY KNOWN AS A BOYBAND
STAR BUT NOW A SELF-DEFINED
GLOBAL BRAND.
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e Bold, gender-fluid fashion identity
- challenging norms

e 2020: Wore a dress for the first solo
male Vogue cover - cultural
impact

e Collaborations with Gucci and JW
Anderson -~ maintain prestige

e Launched Pleasing brand
reinforcing inclusive, unique, and
aesthetic-driven identity - legacy

e Fans emulate style — drives fashion

trends - cultural influence
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STYLES USES FASHION AS A
STRATEGIC STORYTELLING TOOL
TO REINFORCE IDENTITY, DRIVE

' CULTURAL CONVERSATION, AND

BUILD A LUXURY, VALUES-
CENTERED PERSONAL BRAND.
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PROFESSIONALISM PROTECT IMAGE.

e Public activism for LGBT
rights, BLM, gun reform, e

e Known to be inclusive,
driven, and socially aw

e Sexuality rumors: quee
discourse

e Conservative backla
“bring back
narrative)

e Don't Worry
drama + Chris



A . .,‘. '
0 . '. T
: e v:- ; ._- Ir, r ‘

e /.j ON

e “Treat People ,_ "=:_ (d 1ess” = core brand

g i L
identity & fa .C E: :
. Reputatlorr;f oI kir P! ofessionalism,
| e IR | Ly ¢ groundedp c_:-_'g' low drama
RAECE SRS QIR SRR AR sk, - i « Diverse acting,portfolio
* ' . High-fashion ¢ '”Q- yrations & launch of

Pleasing/ collai ; :ﬂﬁ 'u 1sney

. |J I

 Media narrative > éfversharmg
« Continued pu’i)hc fascination with relationships

& sexuality dlsceu'rse
& *.‘__ I
VALUES-BASED BRANDING BUILDS'LOYALTY AND EMOTIONAL CONNECTION

l'll F

Don’t Worry |)ar||ng

ynly in Ihr:lh‘l‘
\II TEMBER 23
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Successes %

e Authentic reinvention
e Distinct fashion & values positioning
e Controlled media use; mystique -

o Fan-inclusive branding & emotional TN \ A
message ("TPWK?”) — '
Challenges e

e Persistent dating & sexuality scrutiny

» Gender/politics controversy cycles - = =\ \
« Early boyband stereotypes to overcp‘n{{;_" \ .
PR Implications 2

) HARRY STYLES SHOWS HOW AUTHENTICITY, RESTRAINT,
mysterious persona AND VALUES CREATE A LONG-TERM CULTURAL BRAND.

« Maintain values-driven messaging
e Leverage philanthropy & storytelling to
reinforce sincerity -

e Continue expanding and getting more
acting roles and high=fashion deals

e Continue selective transparency to keep the
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